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Serial Number 1951/57 

THE LEMON MARKETING REGULATIONS 1946, 
AMENDMENT NO. 2 

H. C. FREYBERG, Governor-General 

ORDER IN COUNCIL 

At the Govt'l"nlllf'ni Building;; at Wellillgtoll, this 28th day of 
March, l\l.51 

Present: 
THE HON. K .• J. HOLYOAKE PRESIDING IN COUNCITJ 

PURSUANT to the Marketing Act, 1936, and the Agriculture (Emergency 
Powers) Act, 1934, His Excellency the Governor-General, acting by 
<lond with the advice and consent of the Executive Council, doth hereby 
make the following regulations. 

UEGULA'l.'lON8 
1. These regulations may be cited as the Lemon Marketillg 

Hegulations 1936, Amendment No. 2, and shall be read together 
with and deemed part of the Lemon Marketing Regulations H146. * 

2. The Lemon Marketing Regulations 1946, Amendment Nu. I, 
are hereby revoked. 

T. J. SHERRARD, 
Clerk of the Executive Council. 

• Statutory Regulations 1946, Serial lIumber 1946/27, page 59. 
Amendment No. 1: Statutory Regulations 1950, Serial number 1950/109, page 367. 

EXPLANATORY NOTE 
[I'his note is not po:rt of the regulations, but is intcll (led to indicate 

their general effeot.J 
These regulations revoke the Lemon Marketing Regulations 1946, Amend· 

ment No. 1, which provide for the honorarium and travelling allowances and 
expenses of members of the Citrus Marketing Committee. '£he effect of this 
revocation is that their remuneration and travelling 1.tllowances and expenses 
will be fixed by the Minister of Financc uuder section 8 of the :¥Iarketing Amend­
ment Act, 1948. 

Issued under the authority of the Regulations Act, 1936. 
Date of notification in Gllzette: 29th day of March, 1951. 
These regulations are administered in the Marketing Depal'tment. 


