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THE CITRUS MARKETING AUTHORITY REGULATIONS 1966,
AMENDMENT NO. 2

DENIS BLUNDELL, Governor-General
ORDER IN COUNCIL
At the Government House at Wellington this 26th day of January 1976
Present:

His ExcerLrLENcY THE GOVERNOR-GENERAL IN CouNciL

PursuanT to the Primary Products Marketing Act 1953, His Excellency
the Governor-General, acting by and with the advice and consent of
the Executive Council, hereby makes the following regulations.

REGULATIONS

1. Title and commencement— (1) These regulations may be cited as
the Citrus Marketing Authority Regulations 1966, Amendment No. 2,
and shall be read together with and deemed part of the Citrus Market-
ing Authority Regulations 1966% (hereinafter referred to as the principal
regulations).

(2) These regulations shall come into force on the day after the date
of their notification in the Gazette.

2. Metric amendments—Regulation 13 of the principal regulations is
hereby amended—
(a) By omitting from subclause (2) the word “bushel”, and substi-
tuting the expression “18 kg”:
(b) By omitting from subclause (8) the expression “14 pounds”, and
substituting the expression “6 kg”.

P. G. MILLEN,
Clerk of the Executive Council.

*S.R. 1966/64
Amendment No. 1: S.R. 1968/216
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EXPLANATORY NOTE

ﬁThis note is not part of the regulations, but is intended to indicate their general
effect.
These regulations amend the principal regulations—
(a) By altering from 2 packed bushel cases to 2 packed 18 kg cases the quantity
of fruit which a producer may sell privately to a buyer for his own use:
(b) By altering from 14 pounds to 6 kg the quantity of fruit which, if in the
possession of a retailer, gives rise to a presumption of possession for the
purpose of sale.

Issued under the authority of the Regulations Act 1936.
Date of notification in Gazette: 29 January 1976.
These regulations are administered in the Ministry of Agriculture and Fisheries.
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