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1953, No. 11

Ax Acrt to amend the Marketing Act 1936.
[30 April 1953
BE IT ENACTED by the General Assembly of New
Zealand in Parliament assembled, and by the authority of
the same, as follows:

1. This Act may be cited as the Marketing Amend-
ment Act 1953, and shall be read together with and
deemed part of the Marketing Act 1936 (hereinafter
referred to as the principal Act).

2. (1) The Marketing Department, established under
section four of the principal Act, is hereby abolished.

(2) All rights, powers, duties, functions, diseretions,
liabilities, and contracts exercisable by, vested in, or
binding on the Marketing Department shall, on the com-
mencement of this Act, become exercisable by, vested in,
or binding on the Department of Agriculture.

(3) Al documents made or things done by the
Marketing Department before the commencement of this
Act in the exercise or performance of any powers, duties,
or functions heretofore conferred or imposed on that
Department shall, in so far as they are subsisting or in
force at the commencement of this Aect, enure for all
purposes in all respects as if they had been made or
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done by the Department of Agriculture, and accordingly
shall, where necessary, be deemed to have been so made
or done.

(4) All references to the Marketing Department in
any Act, regulation, rule, by-law, order, or other enact-
ment, or in any contract, agreement, deed, instrument,
judgment, application, licence, notice, or other document
whatsoever, shall, unless inconsistent with the context,
be hereafter read as references to the Department of
Agriculture.

3. (1) All rights, powers, duties, functions, dis-
cretions, liabilities, and contracts exercisable by, vested
in, or binding on the Minister of Marketing shall, on the
commencement of this Act, become exercisable by, vested
in, or binding on the Minister of Agriculture.

(2) All documents made or things done by the
Minister of Marketing before the commencement of this
Act in the exercise or performance of any powers, duties,
or functions heretofore conferred or imposed on him
shall, in so far as they are subsisting or in force at the
commencement of this Act, enure for all purposes in all
respects as if they had been made or done by the Minister
of Agriculture, and accordingly shall, where necessary,
be deemed to have been so made or done.

(3) All references to the Minister of Marketing in
any Act, regulation, rule, by-law, order, or other enact-
ment, or in any contract, agreement, deed, instrument,
judgment, application, licence, notice, or other document
whatsoever, shall, unless inconsistent with the context,
be hereafter read as references to the Minister of
Agriculture.

4, (1) All rights, powers, duties, functions, dis-
cretions, liabilities, and contracts exercisable by, vested
in, or binding on the Director of Marketing shall, on the
commencement of this Act, become exercisable by, vested
in, or binding on the Director-General of Agriculture.

(2) All documents made or things done by the
Director of Marketing before the commencement of this
Act in the exercise or performance of any powers, duties,
or functions heretofore conferred or imposed on him
shall, in so far as they are subsisting or in force at the
commencement of this Act, enure for all purposes in all
respects as if they had been made or done by the Director-
General of Agriculture, and accordingly shall, where
necessary, be deemed to have been so made or done.
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(38) All references to the Director of Marketing in
any Act, regulation, rule, by-law, order, or other enact-
ment, or in any contract, agreement, deed, instrument,
judgment, application, licence, notice, or other document
whatsoever, shall, unless inconsistent with the context,
be hereafter read as references to the Director-General
of Agriculture,

5. Notwithstanding the foregoing provisions of this
Act, any action or other proceeding pending or in pro-
gress in any Court at the commencement of this Act
may be continued and completed as if this Aet had not
been passed.

6. The enactments specified in the Schedule to this
Act are hereby amended in the manner indicated in that
Schedule.

SCHEDULE
CONSEQUENTIAL AMENDMENTS
Title of Act. ; é‘é‘r‘fiﬁiff i&?éf;i?r Nature of Amendment.
1923, No. 21—
The Land and Income | Section 78 — | By  omitting from
Tax Act 1923 paragraph (b) (as
Reprint of Statutes, amended by section
Vol. VII, p. 271 4 (1) of the Land
and Income Tax
Amendment Aect
1940) the words “ the
Marketing  Depart-
ment”, and substi-
tuting the words “the
Department of Agri-
culture (in respect of
any functions exer-
cised by it under
the Marketing Act
1936) .
1936, No. 5—
The Marketing Act 1936 | Sections 3 and 4 By repealing these
sections.
Section 6 -— | By repealing subsec-
tions (2) and (3).
1937, No. 21—
The Marketing Amend- | Schedule . By repealing so much
ment Act 1937 of the Schedule as
relates to section 4
of the Marketing Act
1936.
1939, No. 40—
The Marketing Amend- | Section 3 .. | By repealing this
ment Aect 1939 section,
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SCHEDULE—continued

CONSEQUENTIAL AMENDMENTS—continued

Number of Section or

Title of Act, Schedule Affected. Nature of Amendment.
1948, No, 54—
The Marketing Amend- | Section 3 By  repealing  this
ment Act 1948 section.
Schedule By repealing so much

1950, No. 99—
The Civil List Act 1950

Second Schedule

of the Schedule as
relates to section 3
of the Marketing
Amendment Act
1939.

By repealing so much
of the Second
Schedule as relates
to the Marketing
Act 1936.




