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1958, No. 111 

An Act to amend the Dairy Products Marketing Commission 
Act 1947 [3 October 1958 

BE IT ENACTED by the General Assembly of New Zealand 
in Parliament assembled, and by the authority of the same, 
as follows: 

1. Short Title and commencement-( 1) This Act may be 
cited as the Dairy Products Marketing Commission Amend­
ment Act 1958, and shall be read together with and deemed 
part of the Dairy Products Marketing Commission Act 1947 
(hereinafter referred to as the principal Act). 

(2) This Act shall be deemed to have come into force on 
the first day of August, nineteen hundred and fifty-eight. 

2. Certain provisions relating to prices fixed for butter and 
cheese not to apply to season ending 31 July 1959--Notwith­
standing anything to the contrary in subsection five of section 
sixteen A of the principal Act (as inserted by section eleven of 
the Dairy Products Marketing Commission Amendment Act 
1956), the provisions of that subsection shall not apply to the 
price fixed for butter under the said section sixteen A in res­
pect of the season ending with the thirty-first day of July, 
nineteen hundred and fifty-nine. 


